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Santa Ana, CA

First State Water Project 
Allocation at 10%

Local Leaders React To The Passage Of USMCA

Commentary:
To Advance Agriculture, 
We Must Break Down Silos

Drone view of the California Aqueduct, part of the SWP, in Kern County. Photo: Department of Water Resources

Press Release Provided by the California Department of 
Water Resources

The California Department of Water Resources 
(DWR) announced an initial State Water Project 
(SWP) allocation of 10 percent for the 2020  
calendar year. 

The initial allocation is based on several factors, 
such as conservative dry hydrology, reservoir 
storage, and releases necessary to meet water supply 
and environmental demands. State allocations are 
based on conservative assumptions and may change 
depending on rain and snow received this winter.

“We are thankful for the recent rains and the 
start of the new water year with above average 
reservoir storage, but the dry start in October and 

November reminds us that California’s weather 
is extremely variable and we must prepare for 
various conditions,” said DWR Director Karla 
Nemeth. “The wet weather can stop from one 
day to the next.”

The 2020 initial allocation amounts to 427,167 
acre-feet of water.

Lake Oroville, the SWP’s largest reservoir, is 
currently at 54 percent of capacity and 90 percent 
of average for this time of year. Shasta Lake, the 
Central Valley Project’s (CVP) largest reservoir, is 
at 71 percent of capacity and 119 percent of average. 
San Luis Reservoir, the largest off-stream reservoir 
in the United States where water is stored for the 
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By Cannon Michael 

In California, I think we in agri-
culture sometimes feel like there’s 
a lot of things stacked against us.

We face a lot of regulatory pressure that many 
of our neighbors don’t feel, and that can push 
us more into an insular nature. We have done 

a great job feeding and clothing people, but the 
consumer is disconnected from who is producing 
their products, further increasing the sense of 
isolation.

I was in that space.

Over time, I got involved in industry groups 

On December 19, 2019 the United States House 
of Representatives passed the historic passage 
of the US-Mexico-Canada Trade Agreement 
(USMCA). The ratification of the agreement 
passed on a vote of 385-41. 

The USMCA has been pending before the house 
for some time but was only picked up for passage 
after another historic impeachment vote. USMCA 
is reported by the United States Department of 
Agriculture to advance United States agricultural 
interests in two of the most important markets for 
American farmers, ranchers, and agribusinesses. 
This high-standard agreement builds upon 
our existing markets to expand United States 
food and agricultural exports and support food 
processing and rural jobs.

Here is what South San Joaquin Valley Leaders 
had to share about the passage of the USMCA:

Congressman Devin Nunes—“The House of 
Representatives voted to pass the United States–
Mexico–Canada Agreement (USMCA). I have 
long believed that trade is vital to the Central 
Valley’s economic health. With its passage, 
USMCA will generate over $68 billion in eco-
nomic activity and produce 176,000 new jobs for 
American workers. Moreover, agricultural products 
that had zero tariffs under NAFTA will continue 
to be tariff free, while American dairy farmers will 
now have access to previously unopened Canadian 
markets. Modernized for the 21st century, USMCA 
will deliver tremendous economic benefits to the  
Central Valley.”

Congressman Kevin McCarthy— “The passage 
of USMCA is a victory for American workers, 
our economy, and intellectual property reforms, 
all of which will help ensure that America 
remains a world leader in the 21st century.”

“From fairer measures for agricultural producers 
to provisions that will help the United States 
remain a global force in cutting-edge technology, 
USMCA is expected to have positive effects 
nationwide, and especially California. In 2018 
alone, our state exported over $48 billion in 
goods and services to Canada and Mexico — 
nearly 20 percent of all U.S. exports. With over 
a million jobs in our state supported by trade 
with Canada and Mexico, Californians are on 

Assemblyman Vince Fong

Congressman Kevin McCarthy

Supervisor David Couch

Assemblyman Rudy Salas
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The Cattleman’s Corner

Pay Attention To Whose Tail You Are Following

By Austin Snedden

I have always figured the best way to learn about 
cattle conformation and structure was to follow 
a big group for miles, and just watch. Growing 
up on a ranch in southwest Kern County where 
it takes 35 acres to run a cow for a year, I got to 
spend lots of time following cows with nothing to 
do but to study them. I have noticed that people 
who only move cows a couple hundred yards have 
a different view of animal soundness than those 
of us who move cattle a couple miles or more. 
I am no expert, but I think that you will learn 
more about bovine locomotion by following a 
slow cow a couple miles on a 100 degree day than 
you will by any judging team experience. I have 
seen stock show judges give a high placement and 
complimentary comments to cattle that would have 
to pack a lunch to make a trip to a water trough 
in big country because of the lack of locomotion 
in their stride. The opportunity I have been given 
by being able to follow cattle around my whole 
life not only taught me a lot about what I like to 
see in cattle structure, but also it allowed me to 
philosophize about all classes of cattle and how 
they compare to humans.

I am not going to make direct cattle comparisons 
to any particular humans; any correlations you 
make to humans in reading this are your own 
responsibility, and any damage that may come 
to you if you choose to share your analysis with 
said humans is on your shoulders. There are 
essentially 4 major classes of cattle: cows, bulls, 

calves, and yearlings. Not unlike ancient cultures, 
cattle develop a caste system where every group 
has its rank and is treated equivalently by the 
other classes. At the top of the cattle caste is the 
mother cow. Although most cattle make most of 
their decisions based on appetite and where the 
next meal is, a good mother cow is motivated by 
strong maternal instincts and therefore the sense 
of responsibility take her to the top of the pyramid. 
Bulls are larger and stronger, but a mother cow’s 
persistence and duty to her calf will generally 
dictate where a bull will be. There are certain 
priorities that determine a mother cow’s  decision 
making. They include the following questions: 
Where’s my calf? Where’s the best grass? Where 
are the bulls? Where is that other cow I don’t like? 
Just in that order.

As with some other species, the bull’s behavior and 
position is often dictated by whatever the females 
of the species are doing at that given time. Bulls 
have a definite caste system amongst themselves 
that is established very rapidly, and rivals will 
choose separate territory. A bull’s decision criteria 
is based on: Where’s the cows? Where’s my rival? 
Where’s the feed? Bulls are generally no match 
for the will of cow because of their ability to be 
distracted by a different cow or a bull they haven’t 
fought in a while.

The calf is the third ranking member of the bovine 
caste system. While the smallest and weakest, they 
are looked after by the most persistent member of 
the species. As with some other species, sometimes 
the most aloof calves have the best mothers. The 
full belly and protection provided by their mother 
will often make a calf unaware of reality. A calf’s 
decisions are based on: Where’s mom/lunch? 
What else have I not sniffed yet?

That brings us to the lowest caste: the yearling. 
What I am referring to as “yearling” is any heifer 
or steer post weaning up to feeder or replacement 
heifer age. These critters have no compass, no 
responsibility, and all the curiosity of a calf. Having 
almost no responsibility, their decision making is 
based almost entirely on curiosity and herd instinct. 
The yearling herd instinct usually involves about 
200 head going all in one direction based purely 
on the fact that they are following the rear end of 

R-CALF CEO Bill Bullard to 
Address the Kern County 
Cattleman’s Association

Ranchers-Cattlemen Action 
Legal Fund CEO Bill Bullard 
will address the Kern County 
Cattleman’s Association meeting 
on February 4, 2020. The meeting 
will take place at the Double Tree Hotel 
in Bakersfield. The evening will kick off at 5 
PM with a social hour, and the dinner will begin 
promptly at 6 PM.

According to their website, R-CALF USA 
(Ranchers-Cattlemen Action Legal Fund 
United Stockgrowers of America) is the largest 
producer-only, membership-based organization 
that exclusively represents U.S. cattle and sheep 
producers on domestic and international trade 

and marketing issues. R-CALF USA, a national, 
non-profit organization, is dedicated to ensuring 
the continued profitability and viability of the U.S. 
cattle industry. R-CALF USA’s membership of 
more than 5,000 consists primarily of cow-calf 
producers, cattle backgrounders, and feeders. Its 
members are in 43 states, and the organization 
has many local and state association affiliates, 
from both cattle and farm organizations, along 
with various main street businesses as associate 
members of R-CALF USA.

R-CALF USA is the single largest producer-only 
organization fighting to bring back mandatory 
country-of-origin labeling, fighting to stop an-

ti-competitive and unjust practices by 
the packers, to prevent high-risk 

imports from countries with 
disease outbreaks, fighting to 
allow U.S. cattle producers 
to promote their USA beef 
within the beef checkoff 
program and make the 
program voluntary.

Bullard has testified on behalf 
of R-CALF USA members 

before Congress and executive 
branch agencies, managed numerous 

lawsuits on behalf of the organization, and is 
the organization’s registered lobbyist. 

Bullard, formerly a cow/calf rancher in Perkins 
County, SD, served as the Executive Director of 
the South Dakota Public Utilities Commission 
from 1995-2001. He has a B.S. in Political Science 
from Black Hills State University and completed 
a year of graduate studies at the University of 
South Dakota.

Bill Bullard
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the bovine in front of them. They will follow that 
rear end in front of them never asking where they 
are going, always thinking the rear end in front 
of them has a purpose. Up hills, through fences, 
down hills, through another fence. The one in 
the lead may be mistaken for having a sense of 
purpose, but he is merely just the flightiest one, 
convinced that all the critters behind him must 
be moving away from some threat behind, and so 
therefore he keeps the lead so as not to fall back 
to where that imaginary threat is. The yearling 
decision making is based on: follow, follow, feed, 
follow, follow, rub on a fence.

Don’t be a yearling! Make sure you aren’t just 
following the rear end in front of you assuming 
they know where they are going, and don’t assume 
you are on the right track just because someone 
behind you is following your rear end. Pull away 
from the pack, look ahead and look behind to 
see where you are going and why. It is alright to 
go with the herd sometimes as long as the herd is 
headed the right direction for the right reason. It 
might be too early to use “mother cow” as a term 
of endearment to your family members, but a good 
mother cow has some qualities we can all admire.
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2020 California Dairy Sustainability 
Summit Agenda Takes Head-On Approach To Challenges

House Vote Sends Farm Immigration Bill To The Senate 

Article reprinted from Dairycares.com

The California Dairy Sustainability Summit will 
return to Sacramento on March 25-26, 2020, 
providing an even more robust and impactful 
program. For decades, California dairy farms have 
been achieving sustainability goals, leading the 
world in the development of sustainable practices. 
Through engaging and interactive sessions, the 
Summit will help dairy farmers, policy makers, 
technology providers, industry leaders, and others 
as they embrace opportunities and overcome the 
challenges ahead.

The 2020 Summit builds upon the success of the 
inaugural event—held in 2018—which welcomed 
650+ attendees, one third of which were dairy farm-
ers. The program agenda includes a diverse group 
of high-caliber speakers to discuss how the dairy 
sector aims to continue meeting the expectations 
of policy makers and consumers across the globe, 
while identifying opportunities for dairy farmers to 
maximize efficiency and improve their bottom line. 
Rapid changes are constantly reshaping the retail 
landscape, creating challenges and opportunities. 
Acknowledging this, the program will begin with 
an opening keynote from Phil Lempert, known as 
the Supermarket Guru®, discussing Disruption in 
the Food Business and Where Sustainability Fits 

in the Conversation. A key theme throughout the 
event will be innovation’s role in meeting consumer 
expectations for taste, health and nutrition, and 
environmental sustainability.

With both local and global perspectives, speakers 
will talk about dairy’s critical role in nourishing 
a growing world population, while protecting 
natural resources. Ashley Rosales of the Dairy 
Council of California will share about The Future 
of Our Food System: Where Sustainability and 
Animal Source Foods for Human Nutrition and 
Health Intersect. Next, Dr. Ermias Kebreab will 
discuss the variation in dairy farm practices across 
the globe and what this means as regions work to 
reduce their own carbon footprint. Speakers will 
discuss how California can be a model around 
the world for environmental protection, while 
also making sure family dairy farms remain 
economically sustainable.

The Summit will promote the development and 
widespread adoption of sustainable dairy farming 
practices. Research and technological advancement 
will continue to play an important role in advancing 
environmental and economic sustainability. The 
Summit program will address proven and practical 
solutions that exist today, as well as those still 
in development. State leaders will discuss the 

The Summit brings together dairy farmers, policy makers, state officials, researchers, technology and service providers, industry 
leaders, and other key stakeholders to discuss sustainability challenges.

incentives and economic market stability needed 
to continue supporting dairy farmers’ efforts. 

The second day of the Summit will dive deeper, 
with a keynote discussion among executives 
of the nation’s leading dairy cooperatives and 
processors. Through interactive breakout sessions, 
farmers and other key stakeholders will learn 
about grant funding opportunities and how to 
navigate fast-approaching challenges in water 
conservation, water quality protection, and nutrient 

management, while continuing to reduce dairy 
methane emissions and decrease reliance on fossil 
fuels. On both days of the Summit, the Expo Hall 
will connect farmers with technology and service 
providers, who can provide options suitable to their 
unique operations. Additionally, Summit hosts are 
currently accepting abstracts for scientific posters; 
selected researchers will be invited to share their 
latest developments in the Expo Hall.

Continued on page 6

By Kevin Hecteman 
Assistant Editor Ag Alert

A bill that would give agricultural employees 
a path to legal status and revamp the H-2A 
agricultural-visa program has taken a significant 
step forward.

The Farm Workforce Modernization Act of 2019, 
sponsored by Reps. Zoe Lofgren, D-San Jose, 
and Dan Newhouse, R-Wash., was approved by 
the House of Representatives last week, with a 
bipartisan majority, 260-165. The bill, HR 5038, 
now goes to the Senate.

California Farm Bureau Federation President 

Jamie Johansson called the bill’s passage “a huge 
step toward addressing problems that have harmed 
farmers, ranchers and their employees for more 
than a generation.”

“Immigration issues are complex, but we thank 
the members of Congress who saw clearly the need 
to address current and future workforce needs for 
agricultural employers and employees,” Johansson 
said. “We look forward now to working with the 
Senate to finalize this long-needed set of reforms.”

The bill opens a door to legal status for immigrant 
employees who have put in at least 180 days of 
agricultural work during the previous two years. 
Qualified applicants would receive renewable, 
five-year visas if they work at least 100 days per 

year in agriculture. Holders of those visas could 
apply for legal permanent resident status by paying 
a $1,000 fine and working an additional four to 
eight years in agriculture, depending on how long 
they have been in the U.S. before applying.

Mandatory use of the E-Verify system would be 
phased in to weed out those not authorized to 
work in the U.S., with due process guaranteed 
for people who should be allowed to work but are 
wrongly rejected.

On the H-2A side, access to the guestworker 
program would be streamlined and wage growth 
capped. A six-year portability pilot program 
would allow guestworkers to work for multiple 
employers on a single visa. In addition, for the first 
time, year-round operations such as dairies and 
nurseries would be able to participate under another  
pilot program.

Other agricultural organizations back the bill as 
well—more than 300 agricultural groups and 
companies wrote to House leaders last month in 
support of the legislation.

“The farm labor crisis is real and crippling, and the 
demand to provide a workable legislative solution 
is immediate and critical, which is why we urge 
the Senate and President Trump to engage in the 
legislative process to improve the Farm Workforce 
Modernization Act,” Western Growers chief 
executive Tom Nassif said.

New York Farm Bureau President David Fisher 
expressed encouragement about the inclusion of 
dairy farms in the H-2A program and the bill’s 
provisions to address the needs of immigrant workers 
already in the U.S.

“Their contributions to our food system are 
invaluable and should be recognized through the 

passage of this bill,” Fisher said.

California Fresh Fruit Association President Ian 
LeMay said passage of HR 5038 “demonstrates 
that bipartisanship still exists, that when faced 
with a common challenge we can still rise to the 
occasion and do the right thing.”

Sara Neagu-Reed, CFBF associate director of 
federal policy, said House passage of the Farm 
Workforce Modernization Act “sends a clear 
message to all that bipartisan work is truly the 
only way to get things done in D.C.”

The American Farm Bureau Federation withheld 
support for the bill, seeking changes in its H-2A 
provisions. AFBF President Zippy Duvall said he 
hopes the Senate can craft legislation “that provides 
long-term solutions to the farm labor crisis.”

Neagu-Reed said discussions on the bill have begun 
with key senators, both Republicans and Democrats.

“California agriculture will play a big role with 
Senator (Dianne) Feinstein’s involvement in the past 
and interest in the issues,” Neagu-Reed said. “We 
feel confident the Senate will begin their process 
in the new year.”

Johansson said while House passage of the bill 
represents a milestone, a long road and much work 
still lie ahead.

“We will put in that work in order to deal fairly 
with the existing farm workforce and their im-
mediate families, to make the H-2A guestworker 
program more valuable and flexible, and to ease 
the chronic employee shortages that have troubled 
so many farms and ranches around the country,”  
Johansson said.

Article reprinted with permission by the California Farm 
Bureau Federation

Photo: Shutterstock
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SWP and CVP, is at 43 percent of capacity and 
72 percent of average. In Southern California, 
SWP’s Castaic Lake is at 77 percent of capacity 
and 101 percent of average.

Nearly all areas served by the SWP have sources 
of water other than the allocation, such as 
streams, groundwater, and local reservoirs. The 
SWP provides water to 29 SWP contractors 
who supply water to more than 27 million 
Californians and 750,000 acres of farmland.

DWR will conduct the season’s first snow survey 
at Phillips Station in the Sierra Nevada on 
January 2, 2020. On average, the snowpack 
supplies about 30 percent of California’s water 
needs as it melts in the spring and early summer.

For information on current water conditions 
at the state’s largest reservoirs and weather 
stations, visit the California Data Exchange 
Center (CDEC).

State Water Project
Continued from page 1

To Advance Agriculture
Continued from page 1
and served in different leadership roles. I started 
broadening my scope and got into water, starting 
on our local water district.

It started to get to me that there are a lot of 
negative outcomes because of this polarized 
nature. Agriculture vs. urban vs. environment, 
I always felt was a false narrative because at my 
core, I’m a Californian.

All of us are united in that we live in this amazing 
state of diversity that we appreciate. California 
has amazing agriculture, amazing nature and 
amazing communities.

We’re seeing a lot of family farmers getting out of 
the business and a lot of outside players coming 
in and expanding. For me, I wanted to find 
pathways toward better solutions. In meeting a 
lot of different people throughout the state and 
listening to their thoughts, this exposure to other 
groups and ideas made me realize that we’re in 
this together.

As passionate as I am about being a farmer 
and what I do, there’s people on the other side 
that are equally as passionate. We’ve got folks 
in our camp who are not always proactive and 
productive and, learning from my NGO friends, 
a lot of times they recognize some folks on their 
side can have a negative effect as well.

So, how do we come at problems with more of 
an open-lens approach? How do we look through 
each other’s viewpoints and try to craft solutions 
that are ultimately going to be more durable?

I’ve invited different groups to the farm to have 
discussions on the landscape, and to show people 
what we do. Getting to know each other in a 
different setting is really important in seeing 
firsthand what the realities are. People can paint 
issues in very simplistic ways, but it’s harmful in 
ways because it doesn’t really give the true picture 
and it doesn’t help drive discussions forward.

I’ve hosted a number of dinners on our farm, 
and the things that have come out of those 
dinners have been really valuable, mainly just 
the relationships. There comes a point where we 

all need to work in the middle to get things done.

I believe that we can craft solutions with the 
mindset of: What is the California we want to 
leave to the next generations? That to me isn’t a 
California that is agriculture only or environment 
only or urban only. We have a duty—all of us—to 
figure out: What is the California we’re going to 
work for? And how do we leverage each other’s 
strengths?

We don’t know a lot of things about each other’s 
passions and we don’t always see things through 
each other’s lenses. But there are super-talented 
people in California who are solution-oriented.

Every time I’ve taken the effort to engage with 
other groups, I’ve never had a bad experience. 
We haven’t always come away agreeing, but I 
think there’s always a lot of respect. There’s a lot 
of great, willing partners who can work together 
to craft durable solutions for our great state. A 
lot of different farms, agencies and NGO groups 
can come together to look at actual solutions and 
try to be creative to leverage dollars. There are 
positive outcomes that we can get to. There are 

some positive examples out there and I think 
there can be a lot more if we find ways to come 
together.

A farmer-centric point I would make is what-
ever your passion and whatever your drive is, 
we actually do have to be fueled by a farmer 
somewhere every day. It is important for me, as 
a California farmer who does labor under a lot of 
these regulations, that people know it is getting 
much harder to endure some of this.

We are proud to be California producers and 
hope that consumers will take the time to choose 
California-grown when possible. You can be 
assured the product will be produced with a high 
level of regard for workers and the environment. 
Support California agriculture where you can.

(Cannon Michael is president of Bowles Farming 
Co. in Merced County. This commentary is 
adapted from remarks delivered at the 2019 
Flood-MAR Public Forum in Sacramento.)

Permission to reprint granted by the California Farm 
Bureau Federation

California Walnut Board Pursuing Credit-Back Authority

Press Release provided by the California Walnut Board

Over the past year, discussions centering on our 
forecasted increase in production have culminated 
in the industry’s strategic plan to develop new 
opportunities to increase demand and stabilize 
future market returns. The planning discussions 
focused on exploring any/all tools to support our 
future growth including a possible change to the 
marketing order to add credit-back authority. The 
authority would encourage handlers to build upon 
the California Walnut Board’s (CWB) activities, 
providing additional visibility, awareness and 
sales for walnuts, through crediting a portion 
of the handler promotional expenses against 
handler assessments due under the program.

The California Walnut Federal Marketing 
Order, established in 1946, provides author-
ity for a set of activities including: research, 
promotion and regulating quality and volume 
control. However it does not currently include 
authority for handler credit for market promotion 
(credit-back). This authority, if approved, would 
allow handlers to receive a credit (rebate) for 
eligible market promotion activities of 70¢ per 
$1 of spend, up to a cap of available dollars 
based on prior year crop acquisitions. The 
purpose of the program is to encourage handler 
marketing activities to promote the sale, use 
and consumption of walnuts, in addition to the 
ongoing work of the CWB. Similar programs 
have been successfully used in the almond and 
prune industries.

At the 2019 spring Board meeting, CWB staff 
presented a framework for the potential program, 

and at the direction of the Board, the Marketing 
Order Revision Committee (MORC) convened 
on several occasions to develop, review and 
discuss the program structure. The MORC 
presented its proposal to the Board at its annual 
fall meeting. An overview of the program is 
included below.

The full board voted unanimously to move 
forward with a formal request to USDA. The 
request is currently under USDA review. The 
process will include a formal hearing which 
is expected to take place February 11, 2020. 
Following the hearing, USDA will make a rec-
ommended decision which recaps the testimony, 
followed by a 30-day comment period. Once the 
comment period closes, USDA considers the 
testimony, comments and other available public 
information, and may then issue a secretary’s 
decision and referendum order. The referendum 
order requires USDA to put the proposal to a 
vote of the growers, where you will be asked to 
vote on changing the language in the order to 
add credit-back authority. If the growers favor 
the amendment, the marketing order would be 
amended to include both the authority to offer 
credit-back and the terms of the program – 
whether or not the industry chooses to implement 
them. The expected timeline for voting is late 
spring/early summer.

What is Credit-Back Authority?
• Credit-back is an authority that several agri-
cultural commodities (almonds, prunes, etc.) use 
to allow handlers to conduct eligible marketing 
activities in return for a partial credit/rebate 
on assessments.

• The CWB does not currently have this authority 
in the marketing order, therefore, formal rule 
making has been undertaken to add the authority 
to the order.

Objective/Purpose of the Program
• Objective of the program: Effectively 
promote the sale, use and consumption of  
California walnuts

• Purpose: To encourage handler market 
promotion in addition to the CWB’s generic 
marketing efforts

Structure/Mechanics
• The credit-back authority, once approved, 
will be in the Order, whether industry chooses 
to use or not.

• Program authorization to spend will be deter-
mined on annualized basis in conjunction with 
fiscal budgeting.

• Determining available dollars for the crop 
year will be based on percent of budgeted  
assessment revenue.

• Each handler’s share of available dollars to be 
based on prior year crop acquisitions.

• Credit-back will be 70¢ per $1 of spend on 
eligible marketing & promotional activities.

What are the Rules & Requirements?
• Credit-back requires California Walnuts 
wording and/or handler name with the word 
walnut(s) to be eligible.

• Credit-back is not intended for use with private 
label/3rd party products.

• Activities containing other nuts and/or fruits, 
etc. would receive credit-back based on the 
proportionate share of walnuts included.

• Walnuts used as an ingredient in manufactured 
food products would receive credit-back based 
on the proportionate share of walnuts included.

• Complete rules, regulations and eligible/
ineligible activities are defined in the Credit-
back Guide.

What are the Impacts to the Board?
• To be funded from prevailing assessments, 

likely reduction in domestic program, given this 
is the largest area of CWB spend.

• Available dollars for the crop year to be based 
on percent of budgeted assessment revenue; CWB 
Executive Committee to make a recommendation 
to the Board annually.

• Similar programs have credit-back in the range 
of 10%-15% of assessments.

• Staffing implications to be determined based 
on the breadth & depth of the program.

Next Steps and Timeline
• The CWB, at the Board’s direction, submitted 
our request to USDA in September 2019.

• USDA is reviewing this request.

• USDA to hold a public hearing (Winter 2020).

• USDA Recommended decision followed by 
30-day comment period.

• Grower Referendum (Spring 2020) following 
USDA’s recommended decision.

California Walnuts
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STAY TUNED FOR ANY NEW OFFERINGS COMING TO THE MARKET SOON 
FOR MORE INFO, VISIT US ONLINE AT WWW.TECHAGFINANCIAL.COM

158.18 +/- Acres of Open Farmland in Arvin Edison Water Storage District
Asking Price: US$3,163,600

182.50 +/- Gross Acres of Plums and Open Farmland in People’s Ditch Company
Asking Price: US$5,110,000

297.07 +/- Gross Acres of Citrus & Open Farmland in Cawelo Water District 
Asking Price: US$6,500,000

307.92 +/- Acres of Cawelo Open Farmland and Vineyard 
Asking Price: US$6,774,240

563.43 +/- Acres of Almonds, Pistachios & Open Farmland in Semitropic Water Storage District 
Asking Price: US$8,500,000

ACTIVE LISTINGS

MORGAN HOUCHIN
TechAg Financial Group, Inc.

3430 Unicorn Road, Bakersfield, CA 93308
CA Broker DRE No. 01865336

Mob: 661-477-3669 | Off: 661-695-6500 | eFax: 661-384-6168
MHouchin@TechAg.com | www.TechAgFinancial.com

Local Leaders React
Continued from page 1

track to benefit from this upgraded agreement. 
Not to mention, USMCA would help California 
agricultural product exporters by repealing 
Canada’s unfair milk pricing systems, stopping 
the discrimination of American wine, and 
expanding access for U.S. dairy products and 
poultry in Canada and Mexico. The moderniza-
tion of sanitary and phytosanitary measures will 
also help to ensure that American agricultural 
exports are not blocked due to spurious food 
safety or animal and plant health concerns.”

Congressman TJ Cox—“USMCA is a win for 
America. I worked hard to ensure we wound 
up with a deal that strengthened vital markets 
for our farmers and ranchers and protected 
American jobs and the environment.”

Chairman of the Kern County Board of 
Supervisor’s David Couch—”The passage of 
USMCA is a positive for our Country, Mexico 
and Canada. Increased trade creates jobs which 
increases the economic output of Kern County 
and benefits our residents. Its especially good for 
farming and agriculture which is a $7 Billion 
dollar a year industry for Kern County. I thank 
our leaders that ensured the passage of this 
historic trade deal.”

Assemblyman Rudy Salas—“I am pleased to 
see that the House passed the USMCA with 
bipartisan support. This bill will strengthen 
the Valley’s economy by opening up new 

markets, protecting workers and cutting red 
tape for small businesses. This trade deal will 
improve economic conditions for working 
families in the Central Valley and throughout 
the State. I look forward to seeing the USMCA 
signed into law early next year.

Assemblyman Vince Fong—“The USMCA 
opens up markets of two of our largest trading 
partners in the world to our Central Valley 
farmers and ranchers. International trade is 
critical to the economic success of our region, 
and this trade agreement will help create more 
jobs and strengthen our economy.”

Key Provisions That Impact Agriculture:

Increasing Dairy Market Access
• America’s dairy farmers will have expanded 
market opportunities in Canada for a wide 
variety of dairy products. Canada agreed 
to eliminate the unfair Class 6 and 7 milk 
pricing programs that allowed their farmers 
to undersell U.S. producers.

Biotechnology
• For the first time, the agreement specifically 
addresses agricultural biotechnology – including 
new technologies such as gene editing – to support 
innovation and reduce trade-distorting policies.

Geographical Indications
• The agreement institutes a more rigorous 
process for establishing geographical indicators 
and lays out additional factors to be considered 
in determining whether a term is a common 
name.

Sanitary/Phytosanitary Measures
• The three countries agree to strengthen 
disciplines for science-based measures that 
protect human, animal, and plant health while 
improving the flow of trade.

Poultry and Eggs
• U.S. poultry producers will have expanded 
access to Canada for chicken, turkey, and eggs.

Wheat
• Canada agrees to terminate its discriminatory 
wheat grading system, enabling U.S. growers to 
be more competitive.

Wine and Spirits
• The three countries agree to avoid technical 
barriers to trade through non-discrimination 
and transparency regarding sale, distribu-
tion, labeling, and certification of wine and  
distilled spirits.

Photo: Shutterstock
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The Summit brings together dairy farmers, policy makers, state officials, researchers, technology and service providers, industry 
leaders, and other key stakeholders to discuss sustainability challenges.The second California Dairy Sustainable Summit will take place March 25-26, 2020 at Cal Expo in Sacramento. 

Between the program agenda and Expo Hall, 
the Summit will provide farmers with tools and 
information they can use today to work toward 
achieving both economic success and long-term 
sustainability goals. Additionally, the interaction 
between technology providers, policy makers, 
researchers, and others will help promote the 
development of solutions to meet upcoming 
challenges in economically sustainable ways. 

2020 California Dairy Sustainability Summit
Continued from page 3

Discussion will focus on the critical need for state 
policy to continue to support dairy farmers’ efforts 
to meet multiple environmental goals.

Finally, the Summit will recognize that long-term 
environmental and economic sustainability also 
depends on the dairy sector’s future leaders. For 
the first time, co-hosts are also offering a college 
student writing contest, asking students to share 
what sustainability means to them. The winner will 

receive a $1,000 scholarship and the opportunity 
to share his or her story with attendees on the 
last day of the Summit. The second and third 
place winners will also receive scholarships. The 
deadline for student submissions has been extended 
to January 15. 

From start to finish, the agenda for the 2020 
California Dairy Sustainability Summit will 
address challenges and opportunities to support 

family dairy farmers as they further shrink their 
environmental footprint. Top-notch speakers and 
networking opportunities will create an invaluable 
experience you don’t want to miss. Be a part of this 
collaborative effort, as California aims to not only 
meet its own ambitious goals, but to strengthen 
a sustainable and nutritious global food system. 
Visit CADairySummit.com to learn more and 
register today.

Almond Board Fueling Farm of The 
Future With $5.9 Million Research Investment

Press Release provided by the Almond Board of California

The Almond Board of California (ABC) announced 
an investment of $5.9 million dollars in 85 indepen-
dent research projects exploring next-generation 
farming practices. With this commitment, the 
California almond community has invested $89 
million in research since 1973 to build a foundation 
of knowledge on responsible farming practices, 
food quality and safety and almonds’ impact on 
human health.

A tangible example of the almond community’s 
commitment to continuous improvement, the 
Almond Orchard 2025 Goals, launched in January 
2019, will leverage this research as farmers strive 
to meet measurable objectives with the goal of 
growing almonds in better, safer and healthier 
ways. The Almond Orchard 2025 Goals Roadmap, 
released today, outlines the almond community’s 
sustainability journey in four goal areas, as well 
as the metrics that the industry’s progress will be 
measured against.

“The California almond community takes a 

long-term view of success based on respect for the 
land and local communities. Earlier this year, the 
California almond community set four ambitious 
goals aligning with our vision to make life better by 
what we grow and how we grow,” says Holly King, 
chair of the Almond Board of California. “The 
Almond Orchard 2025 Goals build on decades 
of progress, fueled by research. Fulfilling these 
commitments will require hard work, dedication 
and resources, including funding independent 
research to test new technologies and sharing the 
results as these approaches are proven.”

Further Reducing the Water Used to Grow 
Almonds
Of this year’s projects, ten focus on water with an 
investment of $678,000. Since 1982, California al-
mond farmers have committed $8.1 million dollars 
to 221 different water research projects spanning 
irrigation efficiency, groundwater recharge and 
water quality. Together this investment has helped 
reduce the amount of water needed to grow each 
pound of almonds by 33 percent over the past 
20 years. [1] By 2025, the California almond 
community commits to reducing the amount of 
water used to grow a pound of almonds by an 
additional 20 percent.

Progress towards this goal is being measured 
against almond farmers’ annual irrigation water 
applied per unit of crop yield. While 77 percent of 
almond farms utilize efficient microirrigation,[2] 
nearly double the 42 percent average for California 
farms, further improvements are underway. ABC 
is working with farmers to support their progress 
up the Almond Irrigation Improvement Progress 
towards this goal is being measured against almond 
farmers’ annual irrigation water applied per unit 
of crop yield. While 77 percent of almond farms 

utilize efficient microirrigation,[1] nearly double 
the 42 percent average for California farms, further 
improvements are underway. ABC is working 
with farmers to support their progress up the 
Almond Irrigation Improvement Continuum, a 
roadmap created by irrigation experts that outlines 
key irrigation management practices and how to 
achieve increasing levels of precision in each area.

Achieving Zero Waste by Using Everything the 
Orchard Grows
Almonds grow in a shell, protected by a hull, on a 
tree, and the California almond community ensures 
that each of these coproducts is put to beneficial use. 
Since 1977, ABC has funded 79 research projects 
totaling $3.5 million exploring the best ways to 
utilize these materials, establishing traditional uses 
such as dairy feed, livestock bedding, and electricity 
generation. Thirteen new studies have been funded 
this year with a commitment of $607,000 dollars 
to determine how almond coproducts may address 
needs in other sectors, with promising leads in 
strengthening recycled plastics, creating biofuel and 
more. By 2025, the California almond community 
commits to achieving zero waste in orchards by 
putting everything grown to optimal use.

Given that almond coproducts are widely utilized 
already, progress toward this goal focuses on 
reducing the industry’s environmental footprint 
and adding value – economically and environ-
mentally – via three key measures. These include: 
1) significant increases in recycling trees into the 
soil when an orchard is removed, using the trees’ 
woody biomass to build healthier soils and address 
climate change via increased carbon sequestration, 
2) diversifying applications for hulls and shells 
beyond current uses in the California dairy industry 
and 3) the effective elimination of open burning 

as a means to dispose of woody biomass.

Additional Opportunities for Innovation
In addition to water sustainability and coproduct 
utilization, investing in research has also resulted 
in significant advancements in the areas of nutrient 
management, air quality and honey bee health. 
For example, farmers work closely with beekeepers 
and follow research-based best practices to ensure 
the safety of honey bees, essential to pollinating 
almonds. ABC has funded more research re-
lated to honey bee health than any other crop 
group,[3] with 125 projects funded to date. This 
year, California almond farmers have added to 
that investment with five new research projects 
totaling $336,000. 

“I often think of us as surfers,” said ABC chair, 
Holly King. “Surfers are strategic about where 
to catch a wave, and we’ve done that over the 
years with our research investments, catching the 
wave that will bring the greatest return. Today’s 
investment will not only help farmers grow almonds 
more efficiently, but also ensures we’re solidly riding 
the wave to a more sustainable farm of the future.”

ABC research projects are funded through an 
assessment placed on each pound of almonds 
grown in California. After review by third-party 
research advisors and workgroups focused on 
distinct almond farming topics, projects are selected 
by a committee of almond farmers and processors 
based on strategic alignment to industry needs and 
anticipated impact of the research.

For more information about ABC’s 46 years of 
almond farming and environmental research, 
and to explore how this research supports the 
California almond community in growing the farm 
of the future, visit Almonds.com/GrowingGood.

Photo: Shutterstock
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Winter Is Spring?
By Marcia Wolfe 
Valley Ag Voice

Well, it’s finally cooling off. Around us big winter 
storm fronts have been moving across the state, the 
Southwest, the Midwest and into the Northeast, 
bringing freezing temperatures and snow, and re-
cently as I am writing this, a whole lot of tornadoes 
to the Southeast too. Along with the cool-off, we 
have received a few rain showers and had a couple 
misty days. The moist air also resulted in a bit of 
mild fog around town the last couple weeks. Our 
Bakersfield average precipitation is 5.5-6.5 inches 
each year, and it goes up and down, depending 
upon whether it’s a wet year or a dry year. This 
year so far, we are at about 122% above normal 
for total rainfall. Since I have lived here, that is 
very unusual. The summers here are very hot, but 
the heat generally starts in February and March. 

Having been born and raised in Washington state 
and starting my professional career on Mount 
Rainier, for the US National Park Service of the 
Department of Interior, I was not used to heat or 
low amounts of precipitation. One of the years I 
worked there, The Mountain, as we used to call it 
(and they still do), broke the world’s record snowfall 
with over 1023 inches of snow. That record was 
since beat by Mount Baker to the north with 1140 
inches (that’s a lot) of snow in 12 months. 

Nearby about 80 miles distant (depending on which 
side you drive to), Seattle has about 152 rainy 
days a year; can you imagine that?  It rains there 
almost half of all the days in a year!  Precipitation 
there averages about 37 inches of rain annually. 
Being born and raised there, I was anything but 
used to hot and dry!  In fact, upon moving here 
and starting to work in the field in February and 
March in the oil fields at Elk Hills, according to 
the doctor, I got heat sickness. I had to climb up 
and down many trail-less, steep slopes digging 
and collecting soil samples. It was grueling. As 

apparently heat sickness mimics morning sickness 
when a woman is pregnant, the doctor asked me 
if I could be. Nope I told him, not unless it’s an 
immaculate conception. I survived, but it wasn’t 
easy. People kept telling me that you get used to 
the heat. Then one day, years later, someone told 
me, “The truth is, you never get used to the heat.”  
And that’s the truth!

Interestingly, living here has changed the whole 
concept of what the seasons are for me, as what 
happens in a season is not the same here as in 
Washington. The seasons here do not even correlate 
with the definitions. It is winter now, right?  It’s 
the middle of December for all practical purposes. 
But while doing a biological field survey last week, 
we found annual plants in rangeland and riparian 
habitats germinating and growing from seed. 
December is defined as the beginning of winter. 
But the vegetation is germinating and growing like 
it’s Spring. In most locations, winter is typically the 
coldest part of the year. Winter often has frosts, if 
not freezing rain or snow (though not much snow 
here and its rare). Winter is not when one generally 
thinks about planting most species. The ground 
can be frozen, frost can kill seedlings beginning 
to sprout. It’s generally cool during winter months

Here winter is generally also the wettest part of 
the year. In some years, precipitation will start in 
the Fall in September, but not always. Although 
small amounts of rain often fall in October and 
November, most of the precipitation doesn’t come 
until later. Then by the middle to the end of March, 
which is Spring by definition and where I came 
from, the annual plants here already have bloomed 
and gone to seed. If it’s a dry year, the seeds may 
already be shattering and the leaves starting to 
dry up and die. Now, this year was a bit unusual. 
Total rainfall was significantly above normal, and 
we got a lot of that rain in March (two inches). 
Heavy rainfall in March is unusual, but good for 
the rangelands, for everything really. Plants help 
this extra moisture percolate into the groundwater, 
whether it be shallow alluvial groundwater or deep 
groundwater.

So, what does this discussion have to do with 
anything?  The timing of the seasons and what 
happens during the seasons is somewhat different 
than most people experience and seems somewhat 
different even than the common definitions of the 
seasons. The timing of the seasons affects us all. 
The timing affects germination and plant growth, 
of both annual and perennial species. Overall the 
timing is important relative to the timing of habitat 
restoration and revegetation. It’s important to crop 
planting. Crop timing for various species can be 
as different as it may be for native and non-native 
habitat species. Properly designed, the timing of 
these activities may also improve groundwater 
recharge. The timing of vegetative growth also 
affects wildlife of all types, ranging from browsers 
to seed collectors and root eaters. Interestingly as 
well, over the years we have found that planting 
and managing road and canal shoulders and other 

open areas with native and non-native vegetation 
also reduces the number of squirrels, other pesky 
small mammals and weeds for which millions of 
dollars are spent on herbicides and pesticides in 
attempts try to control them every year. However, 
the disturbed status of the vegetation actually 
encourages further rodent invasion.

So, Winter really being Spring here, you want 
to plant your native and non-native plant 
species mixtures in the Winter, rather than 
Spring, when the already established species go 
to seed and die. Further, here during an average 
Spring, March-May, the natural vegetation goes 
to seed or goes to seed and dies. If heavy bird 
and rodent predation is not an issue, one can 
plant here in the Fall. Fall plantings capture 
the maximum amount of precipitation possible. 
2019 may not have been a bad year to do that, 
as we got about an inch of rain in November, 
but September and October we basically got 
none (.02) inches. Consequently, this year if 
one planted in September, the seed would have 
been in the ground for a full two months before 
it would receive moisture to germinate. All that 
time it would be available for bird and small 
mammal foraging which can make a dent in 
the amount of seed planted. If one could predict 
rainfall timing with certainty, it would be a 
perfect world. Based on our 30+ years here, 
planting around the beginning of November 
has been a good time to plant native species. 
It helps to maximize moisture while at the 
same time minimizing seed predation risk,

Planting native habitats can also enhance 
groundwater recharge by maintaining water 
percolation pathways with their roots. In 
addition, they help slow the water flow off 
site, so that it has time to percolate down 
to the groundwater instead of running off 
downstream. So, when thinking about planting 
native species in Bakersfield, think plant in 
the Fall (November) or early Winter, which 
is Spring in the southern San Joaquin Valley, 
believe it or not.

A plethora of germinating seedlings in December, among 
scattered round desert cottontail.

Monkey flower, a perennial, blooming among sprouting annual 
grasses in December.

Marcia Wolfe



8     Valley Ag Voice JANUARY 2020

YOUR SOURCE
FOR SEASONAL

EMPLOYEES

WAREHOUSE
COLD STORAGE
PACKING SHEDS
LOADERS • PACKERS • STACKERS

FORKLIFT OPERATORS

CALL TODAY
661-399-7000
MidCalLabor.com

CDFA Accepting  
Public Comments On Draft 
Guidelines For Dairy 
Methane Reduction Climate 
Smart Agriculture Programs
Press release provided by CDFA 

CDFA is accepting public comments on its 
draft Request for Grant Applications (RGAs) 
for the next round of methane reduction 
funding to be awarded through its Climate 
Smart Agriculture Incentives Programs. These 
programs include the Dairy Digester Research 
and Development Program (DDRDP) 
and Alternative Manure Management  
Program (AMMP). 

DDRDP and AMMP provide financial assis-
tance for the installation of dairy digesters and 
non-digester manure management practices on 
dairy and livestock operations in California, which 
will result in reduced greenhouse gas emissions. 
These programs also incentivize demonstration of 
new technologies and practices that show promise 
in achieving methane reductions on California 
dairy and livestock operations. 

The draft RGAs establish parameters by which 
competitive grants for the DDRDP and AMMP 
must be submitted and evaluated. The draft 
RGAs can be found on the following webpages 
under the CDFA’s Office of Environmental 
Farming and Innovation:

• Dairy Digester Research and Development 
Program (DDRDP): www.cdfa.ca.gov/oefi/
ddrdp/

• A lternat ive Manure Management 
Program (AMMP): www.cdfa.ca.gov/ 
oefi/AMMP/

• A M MP Demonst rat ion Project s: 
w w w. c d f a . c a . g o v/o e f i /A M M P/ 
DemoProject.html 

Public comments on the draft guidelines will 
be accepted from December 10, 2019 through 
December 24, 2019, 5 p.m. PST (15-day 
comment period). Comments regarding the 
draft guidelines must be submitted to the 
specific email address noted on each draft 
document listed above.

AMMP and DDRDP are part of California 
Climate Investments, a statewide program 
that puts billions of Cap-and-Trade dollars to 
work reducing GHG emissions, strengthening 
the economy, and improving public health 
and the environment—particularly in disad-
vantaged communities. The Cap-and-Trade 
program also creates a financial incentive for 
industries to invest in clean technologies and 
develop innovative ways to reduce pollution. 
California Climate Investments projects 
include affordable housing, renewable energy, 
public transportation, zero-emission vehicles, 
environmental restoration, more sustainable 
agriculture, recycling, and much more. At 
least 35 percent of these investments are 
located within and benefiting residents of 
disadvantaged communities, low-income 
communities and low-income households 
across California. For more information, visit 
the California Climate Investments website 
at: www.caclimateinvestments.ca.gov.
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Wonderful Pistachios No Shells ‘Shell-Ebrates’ 
Television Debut With The Arrival Of Sheldon The Tortoise
Press Release Provided by the Wonderful Company

Today Wonderful® Pistachios launched its new 
“Almost Everyone Loves No Shells” marketing 
campaign featuring No Shells on television for 
the first time as part of a $15 million investment 
in the No Shells brand, the largest to date. 
The comedic campaign debuts on television, 
online and on social media and continues  
throughout 2020.

Building off the brand’s consistent year-over-year 
double-digit sales growth, and the recent launch 
of new Wonderful Pistachios No Shells Chili 
Roasted and Honey Roasted flavors this past 
summer, “Almost Everyone Loves No Shells” 
features a new adversary of No Shells: Sheldon, 
a beloved tortoise who speaks his mind and 
stands up for others living among us whose 
“shells” are a core part of their existence. In 
the first spot, the lovable hard-backed antagonist 
takes his arguments to the No Shells advertising 
executives who try to convince him their No 
Shells ads were just a big misunderstanding. 
They were only trying to promote pistachios 
without shells, not tortoises without shells. The 
campaign will be amplified by a large-scale social 
and digital campaign, FSIs, public relations and  
influencer marketing.

“Our Wonderful Pistachios No Shells brand is 
incredibly exciting for us right now, as it’s the fastest 

growing piece of our business and people can’t get 
enough of pistachios without the shells,” said Adam 
Cooper, senior vice president of marketing, The 
Wonderful Company. “This fun and engaging 
campaign pulls inspiration from the brand’s ability 
to make healthy snacking easier.”

The campaign will focus on No Shells as an easy 
and convenient way to enjoy the great taste and 
nutrition benefits of Wonderful Pistachios, such as 
their six grams of plant-based protein per serving, 
just without the shells. The campaign will feature 
multiple TV commercials, supported by robust 
marketing efforts to ensure that brand awareness 
continues to grow for the easy-to-eat snack.

“We’re excited to incorporate Sheldon into our new 
No Shells campaign because we’re considering him 
to be a new member of the Wonderful Pistachios 
family, although he’s quite hesitant to join our 
side,” said Bobby Pearce, chief creative officer, 
Wonderful Agency. “This campaign, created 
by Wonderful Agency, is our way of talking 
about the brand’s main differentiator, the lack of 
shells, in a humorous, unexpected, and culturally  
relevant way.”

Continuing on the comedic theme, additional spots 
will feature Sheldon still determined to convince 
people not to buy No Shells. In a later spot, he 
even stages a protest inside a grocery store by the 
No Shells displays but it backfires, as his cuteness 

actually entices shoppers to buy more.

With the addition of the new flavors that launched 
this summer, Wonderful Pistachios No Shells are 
now available in Roasted & Salted, Roasted & 
Lighted Salted, Chili Roasted, and Honey Roasted. 
Various packaging sizes are available to fit different 
snack needs, including: grab-and-go (0.75-oz / 
2.25-oz / 2.5-oz), “for me” (5.5-oz / 6-oz), “for 

us” (12-oz) and “social snacking” (22-oz / 24-oz).

For more information about Wonderful 
Pistachios, the “Almost Everyone Loves No 
Shells” campaign, or to view current and past 
commercial spots, please visit GetCrackin.
com, Facebook at /WonderfulPistachios, and 
Instagram at @WonderfulPistachios.

Wonderful Brand Pistachios
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New Marketing Approaches 
Help Almond Exports Grow

By Ching Lee—Assistant Editor Ag Alert

Despite retaliatory tariffs and uncertainty in key 
export markets for California almonds, demand 
for the nut continues to grow around the world, 
with new advertising campaigns and marketing 
programs being launched in different countries to 
expand markets and drive consumption.

At its conference in Sacramento last week, the 
Almond Board of California gave updates on 
what it is doing to build export demand. A main 
concern for growers and exporters has been the 
ongoing U.S. trade dispute with China that reduced 
shipments during the last crop year.

Even with what he described as a “topsy turvy” 
year on the global trade front, Almond Board 
President and CEO Richard Waycott said overall 
export sales “didn’t turn out that badly” and still 
ended up breaking a record.

He noted that Chinese tariffs increasing from 10% 
to 60% did have a “significant impact.” Not only 
did higher retaliatory tariffs raise almond prices 
in that market, but “buyers weren’t willing to 
commit longer term,” he said. Still, export sales 

performed better than expected in China, which 
remains an important market with long-term 
potential, he added.

China remains the third largest export market for 
California almonds, with shipments of 128 million 
pounds for crop year 2018-19, down from 170 
million pounds in 2017-18, according to the board.

Julie Adams, vice president of global technical, 
regulatory and government affairs for the Almond 
Board, said the almond sector’s diversified export 
markets—shipping to more than 100 countries—
have been its strength, as “we’ve been able to see 
product shift to other areas.”

Traditionally, California almond shipments went 
either directly to China or via Hong Kong and 
Vietnam. After the tariff increase, shipments to 
China and Hong Kong dropped about 25% while 
shipments to India grew by 16% and Australia 
by 50%.

Australia, in turn, took advantage of its 0% tariff 
to ship more almonds into China.

“We were filling the pipeline in Australia and in 
India as some of that Australian product got shifted 

to China,” Adams said. “So while that product 
is not going directly into China, we were seeing 
some movement into other markets.”

Jason Hafemeister, a trade advisor for the U.S. 
Department of Agriculture, pointed to some 40 
global markets in which U.S. agricultural exports 
reached $1 billion or more in 2018. Markets such as 
Ecuador, Iraq, Switzerland and Jamaica may not 
make headlines, he said, but when all 40 countries 
are added together, they account for about 40% 
of total U.S. agricultural export sales.

“There’s a lot of money to be made in these small 
markets,” Hafemeister said.

Sharing her observations on how China perceives 
the trade war with the U.S., Cynthia Xing of 
Yuan Associates, a consulting firm in Beijing, 
talked about why trade talks between the two 
governments have been so difficult. She said she 
thinks China “was a little bit overoptimistic” 
when the trade dispute started with the new U.S. 
president, with China thinking it would be “just 
another old game” in which the U.S. wanted to 
address its trade deficit with China. And U.S. 
agriculture was “an easy target” for China, she 
said, because it could be “easily weaponized” to 
hurt Trump in U.S. elections.

But as trade negotiations dragged on and the two 
countries could not reach an agreement, Xing said 
China began to realize that “we were having the 
same old conversation but different approach,” 
with the U.S. escalating the dispute by imposing 
more tariffs on Chinese goods and deviating from 
its original issue of a trade imbalance to other 
matters, which have complicated negotiations.

At the same time, China is moving ahead with its 
own efforts to promote trade with other partners 
by improving market access while encouraging 
and supporting domestic consumption as an 
alternative market to reduce reliance on export 
trade, Xing said.

To drive long-term growth in China, the Almond 
Board has been tapping into the country’s $22 
billion skincare market, positioning almonds as 
a “beauty food.” Its newest campaign targets 
Chinese women from ages 20-45, particularly 

those who live in cities such as Shanghai, Beijing 
and Guangzhou, said Connie Cheung, a consultant 
for the board. The ads encourage women to snack 
on almonds as part of their daily skincare routine.

“And being beautiful is very important to them,” 
Cheung said. “They believe healthy skin should 
come from the inside, not only topical. And she 
constantly searches for the next best thing, the 
natural thing to make them look beautiful. She has 
really high concerns about food safety and believes 
imported products are much better.”

A similar marketing approach is being used in 
South Korea and Japan, two countries whose 
women are very beauty-conscious and whose 
beauty trends influence not just China and other 
Asian countries but the rest of the world, said Laura 
Morin of the Sterling-Rice Group.

Like its “beauty food” campaign in China, the 
Almond Board is promoting the concept of almonds 
as a beauty snack in Korea and Japan by empha-
sizing the nut’s health and weight-management 
benefits, said Melissa Mautz, a marketing director 
for the board.

In India, which became the No. 1 export desti-
nation for California almonds in 2018-19, there 
has been a long tradition of mothers giving their 
children almonds as brain food to boost mental 
acuity, said Sudarshan Mazumdar, the board’s 
regional director in India. The nut has also been 
an important part of Indian culture and is often 
given as gifts during holidays. The board has 
been trying to reinforce these existing traditions 
while trying to increase almond consumption as 
a snack, he said.

In Europe, which traditionally has been an ingredi-
ents market for almonds and where veganism and 
plant-based foods have been a growing trend, the 
board has been promoting almonds as a nutritious, 
natural and sustainable snack that’s also good 
for the planet, said Kath Martino, the board’s 
marketing consultant in Europe. Specifically, the 
board is targeting its marketing programs in the 
United Kingdom, Germany, France and Italy.

Article reprinted with permission from the California 
Farm Bureau Federation

At its conference in Sacramento, the Almond Board of California reported on efforts to improve export markets for the nuts—
including programs to promote almonds as “beauty food” to Asian customers. Photo/Christine Souza
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THE GOVERNMENT
AFFAIRS EXPERTS.

More Than 50 Organizations Urge Sens.  
Rounds And Thune To Amend The U.S. Beef Integrity Act

Press Release Provided by R-CALF USA

More than 50 farm, ranch, consumer, manu-
facturing, labor and other organizations sent a 
joint letter today to U.S. Senators Mike Rounds 
(R-SD) and John Thune (R-SD) urging them 

to amend their recently introduced U.S. Beef 
Integrity Act (S.2744) by including it “within 
a comprehensive mandatory country-of-origin 
labeling (COOL) bill” for beef and pork.

The U.S. Beef Integrity Act (Act) is a voluntary 
measure that would reserve the U.S. label only 
for meat that is exclusively born, raised, and 
slaughtered in the United States. The letter 
explains that the Act’s attempt to correct just the 
one isolated problem in which foreign beef can 
be mislabeled as a “Product of USA” will have 
the unintended consequence of undercutting the 
broad-based groups’ efforts to fully reinstate 
mandatory COOL for beef and pork.

“Attempting to correct this single problem 
with stand-alone legislation, rather than 
reinstating mandatory COOL in its entirety, 

will unnecessarily complicate the efforts of 
U.S. cattle and hog farmers who desire to have 
their exclusively U.S.-produced beef and pork 
differentiated in America’s consumer market,” 
the groups wrote.

The groups further explain that without 
mandatory COOL, America’s cattle and hog 
producers have no assurance that the beef and 
pork from their animals will ever be labeled as 
to their origin when sold to consumers in U.S. 
grocery stores. They explain that these producers 
are without the means to cause their superior, 
USA-produced beef and pork to be labeled as 
exclusively born, raised, and slaughtered in the 
United States.

The groups also point out that providing a 
statutory change to what constitutes beef and 
pork “Product of USA” would conflict with 
the statutory system already in place for meat 
products such as chicken and lamb. They 
explain that chicken and lamb remain subject 
to mandatory COOL, and thus the “Product 
of [Country X]” label is applicable only to 
imported covered chicken and lamb products, 
and there is never a “Product of USA” label on 
those meats. They state it would be less confusing 
for consumers and better for American ranchers 
for beef and pork to be reinstated under the 
COOL labeling system already in place for 
these other meats.

The letter concludes that while the groups 
are interested in correcting the mislabeling 
of imported beef, they f irmly believe that 
addressing this issue in a stand-alone, voluntary 
measure is harmful to their ongoing, collective 
efforts to fully restore mandatory COOL for 
beef and pork.

“For this reason, we urge you to help us achieve 
our objective by amending S.2744 so cattle and 
hog producers in South Dakota and all other 
states will, once again, have the ability to offer 
their exclusively U.S.-produced meat products 
to American consumers,” the letter states.

Groups joining the letter and seeking to 
amend the U.S. Beef Integrity Act include: 
American Agriculture Movement; American 

Federation of Government Employees, Local 
3354 (AFL-CIO); Buckeye Quality Beef (OH); 
Cattle Producers of Louisiana; Cattle Producers 
of Washington; Coalition for a Prosperous 
America; Colorado Independent CattleGrowers 
Association; Colorado Women Involved in Farm 
Economics; Community Alliance for Global 
Justice; Community Farm Alliance; Consumer 
Federation of America; Contract Poultry 
Growers Association of the Virginias; Dakota 
Resource Council; Dakota Rural Action; Family 
Farm Defenders; Farm Aid; Farm and Ranch 
Freedom Alliance; Farm Women United; Food 
& Water Watch; Government Accountability 
Project Food Integrity Campaign; Independent 
Cattlemen of Nebraska; Independent Cattlemen 
of Wyoming; Institute for Agriculture and 
Trade Policy; Missouri Rural Crisis Center; 
Missouri’s Best Beef Co-Operative; Murray 
County, Oklahoma Independent Cattlemen’s 
Association; National Family Farm Coalition; 
National Latino Farmers and Ranchers Trade 
Association; National Women Involved in 
Farm Economics; Nebraska Women Involved 
in Farm Economics; North Dakota Women 
Involved in Farm Economics; Northeast Organic 
Dairy Producers Alliance; Northeast Organic 
Farming Association – New Hampshire; 
Northeast Organic Farming Association – 
New York; Northeast Organic Farming 
Association Interstate Council; Northern Plains 
Resource Council; Northern Wisconsin Beef 
Producers; Oglala Sioux Livestock and Land 
Owners Association; Oklahoma Independent 
Stockgrowers Association; Organization for 
Competitive Markets; Public Justice; Range 
Allotment Owners Association; R-CALF 
USA; Rocky Mountain Farmers Union; 
Rural Advancement Foundation International 
(RAFI-USA); Rural Coalition; South Dakota 
Citizens for Liberty; South Dakota Stockgrowers 
Association; Spokane County Cattlemen (WA); 
State of Missouri National Association for the 
Advancement of Colored People, Agriculture 
Committee; Stevens County Cattlemen’s 
Association (WA); United Food and Commercial 
Workers International Union (UFCW); and 
Wyoming Women Involved in Farm Economics.

“Born, raised, harvested in USA”
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by Valley Ag Voice Staff

California State University Bakersfield (CSUB) 
has dedicated a significant amount of effort to 
help students realize their entrepreneurial goals. 
The CSUB Business and Public Administration 
program along with the entrepreneur club have 
been hosting a series of presentations to inspire 
students to bring creative ideas to practical 
industry use. On December 6th, they hosted 
a presentation on one of Kern County’s largest 
industry clusters: agriculture.

Assistant Professor of Management, Jeremy 
Woods, coordinated the program for CSUB and 
wanted the focus for this panel to be on roles 
where entrepreneurs could excel in agriculture 
and a specific topic to focus on water solutions 
in the industry. “Our top club members are 
passionate, out-of-the box thinkers who take 
initiative but are also humble, coachable, and 
diligent. When we say, “entrepreneurially 
minded,” that’s what we mean. Wonderful, 
Grimmway, and other large ag companies hire 
plenty of CSUB students and have plenty of 
recruiting events focused on “regular” students. 
This speaker panel focuses specifically on the 
kinds of jobs where they need someone who is 
entrepreneurially minded,” commented Woods.

Panelists came from the large corporations in 
the agriculture space, support industries, and 
those that facilitate permitting. The panelists 
were:

Garrett Busch –Water Resources Manager, 
Wonderful Orchards

Curtis Lutje –General Manager, Laurel Ag 
(Formerly US Irrigation)

Nick McGill –Owner, Kern Irrigation 
Scheduling

April Morris –Director of Employee Learning 
and Development, Grimmway Farms

Russell Johnson—Owner, Common Sense 
Consulting, and Co-Owner, Valley Ag Voice

All the panelists encouraged students that 
entrepreneurs are needed in agriculture. It was 
highlighted that challenges and hurdles come up 
every day, and it often takes unique solutions to 
address those problems. Many times, it comes 

down to finding a person who can focus on the 
unique problem in a different way where a new 
business opportunity is created.

All the panelists addressed the fact that water 
is a large challenge facing agriculture. Students 
were informed that with reductions in surface 
water supplies, agriculture has had to make 
changes in the way the industry uses water. 
Irrigation has improved, the use of water has 
been focused to eliminate waste, and crop 
rotation has been utilized to manage the scarce 
resource of water. 

The topic of regulations on the waterfront 
also became a major point of discussion. With 
the introduction of the State Ground Water 
Management Act (SGMA) all water users in 
the state are going to reduce their water use. 
Agriculture is very concerned with the challenges 
of complying with the new rules. The point was 
made to the students that in times of challenge and 
adversity there is also opportunity. Farmers and 
water users will be looking for creative solutions 
to address these new water challenges. Short of 
new development of additional surface storage 
water and water quality, we will be starving for 
entrepreneurial solutions.

Professor Woods addressed the importance of 
the panel discussion by saying, “Lots of people 
all over the state, the country, and the world 
are working on sustainable water solutions 
for the ag sector. This panel focuses on things 
that AREN’T being done right now that our 
student entrepreneurs should focus on doing.”

S T R A T E G I C  /  C R E A T I V E  /  A W E S O M E

C O R P O R A T E  V I D E O S

L O G O S  &  B R A N D I N G

M A R K E T I N G  M A T E R I A L S

W E B S I T E  D E S I G N  &  D E V E L O P M E N T

A N D  M O R E
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naturally 
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*Ask us for The Strawberry Study results*Ask us for The Strawberry Study results

CSUB Hosts Entrepreneurship 
Panel Focused on 
Opportunities in Agriculture

Entrepreneurship speaker panel at CSUB.

CSUB students attending entrepreneurship panel.
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At the unveiling, Assemblymember Salas was joined by law enforcement officials, community members, and local 
elected officials including Senator Melissa Hurtado, Sheriff David Robinson, Senior Deputy Sheriff Nate Ferrier, and 
family members of Deputy Sheriff Allen Thomas Sharra.

Sowing into Hearts and Minds
through Becoming a Resource Family
By Nicole Esselman 
Victory Family Services 

2 Corinthians 9:6-7, “Remember this: 
Whoever sows sparingly will also 
reap sparingly, and whoever sows 
generously will also reap generously.”
There are many reasons to welcome a foster 
child into your family. They can be a source 
of immeasurable joy in the same way that any 
child can, and the love for them will grow in 
fertile hearts.  Knowing that you’re helping 
a child or youth in need is truly a rewarding 
experience. However, if you don’t know much 
about the child welfare system, you may not 
be aware of how uniquely qualified you may 
be to care for these children who, through no 
fault of their own, have fallen on hard times.

You may have heard the term “resource 
parent” or “resource family” before, or 
maybe not. In California, this terminology 
became the official nomenclature in 2013, 
replacing the terms “foster parent” or “fos-
ter family”, after the passing of SB 1013. 
According to the California Department 
of Social Services (CDSS), this change 
represents a new and different approach. 
The goal is to more holistically account for 
the varying needs of children and to ensure 
permanent, stable solutions for them are 
more readily available and prioritized. The 
main difference between a foster parent and 
a resource parent is that resource parents 
are able to adopt the children they foster, 
if the desire and opportunity presents itself.

I work for a foster family agency and am 
blessed every day that I know I can make 
a difference in the lives of children. As I 
reflected on this, I began to think about 
how we, as residents of Kern County, 
nurture, care for, and protect one another. 
I thought about how for generations our 
local agricultural community has fed the 
nation through hard work and dedication, 
and how even in uncertain political and 
economic times, together we always weather 
the storm. I thought about the Grapes of 
Wrath, that wonderful novel that highlights 
our valley specifically, and how the dream 
of California has been at times aspirational; 
when times were hard, people packed up 
and headed for the opportunity that awaited 
them out West. 

Farmers and ranchers are already necessar-
ily caregivers. It cannot be otherwise. They 
are also steady, of a reliable temperament, 
patient, honest, forthright, and duty bound. 
All of those qualities are of paramount 
importance for any parent.  So, what else 
does it take to become a resource parent? 
The following elements, which I believe to 
be intrinsic in this community:

Vision
It is hard to imagine setting forth on a 
new project and not having a plan. None 
of us started out as we are today, we grew 
in accordance with the morals and values 
passed down to us from our families. As 
with any seed, a child is a tightly packed 
powerhouse of potential. They will grow up 
one way or another, but they will only truly 
flourish if given the proper guidance. They 
need people who can see a future for them 
and can help them to see it too. 

Teamwork
We all know it takes a village to raise a child. 
As a resource parent, you have the support 
of social workers and other professionals 
who can assist you on your journey. You will 
also be provided with an initial training and 
will attend ongoing trainings throughout 
the year. You will help to create a Needs 
& Services Plan that addresses any specific 
areas of concern for the individual child. 
Communication is key throughout the pro-
cess. If you have a church or other religious 
organization, the congregation can also be 
a valuable resource for moral support. 

Fertile Ground
Just as a seed needs high quality soil to reach 
its potential, so too do the children who 
arrive in the foster care system need a home 
suitable for sustaining them. I ran across a 
quote from a guy named Alexander Den 
Heijer that said, “When a flower doesn’t 
bloom, you fix the environment in which it 
grows, not the flower.” Children require the 
same kinds of care and cultivation as does the 
flower, and also face environmental threats. 
Our environment is critical to our survival. 
Love and understanding are vital nutrients.

Protection
Caring for your herd, you need to build a 
fence to keep livestock in and predators out. 
Growing crops, you need to keep the weeds 
at bay. We must protect what we love. With 
children who have been traumatized by abuse 
and/or neglect, this often entails helping the 
child understand what has happened to them, 
that it wasn’t their fault and that they deserve 
better. It can mean advocating for them in a 
medical or school setting and showing them 
someone genuinely cares. Protecting them 
can, at times, mean protecting them from 
themselves when they start to make bad 
choices and travel down the wrong path. 

Bravery
The work of parenting isn’t always easy, even in 
the best of circumstances. You must be brave. 
We all know we can’t control the weather, and 
many factors that have affected your foster child 
will also be entirely out of your control. Children 
who have been traumatized may present special 
challenges, but they are not beyond hope. Often, 

Deputy Sheriff Allen Sharra 
Honored with Memorial 
Highway 
Assemblymember Rudy Salas dedicates part 
of State Route 41 to Deputy Sheriff Sharra

On December 20, 2019 Assemblymember Rudy 
Salas (D-Bakersfield) joined law enforcement 
and community members in Kings County 
to officially unveil the Kings County Deputy 
Sheriff Allen Thomas Sharra Memorial 
Highway. Assemblymember Salas authored 
Assembly Concurrent Resolution 38 (ACR 
38) earlier this year that officially designated 
a portion of State Route 41 in Kings County 
to honor the sacrifice of Deputy Sheriff Sharra 
who tragically lost his life during an accident 
in the line of duty on December 27, 1999. This 
year marks the 20th anniversary of Deputy 
Sheriff Sharra’s passing. 

“I am pleased that our community has come to-
gether to create this memorial highway to honor 
Deputy Sheriff Sharra,” said Assemblymember 
Salas. “Mr. Sharra dedicated his life to the 
service of his country and community, first as 
a Navy veteran and later as a Deputy Sheriff 

for the City of Hanford. With the renaming of 
State Route 41, we will continue to remember 
Deputy Sheriff Sharra’s sacrifice and his many 
contributions to Kings County.” 

Deputy Sheriff Sharra served in the Navy as an 
avionics mechanic stationed at the Naval Air 
Station in Lemoore. In 1993, Deputy Sheriff 
Sharra became a reserve police officer for the 
City of Huron and was later hired by Sheriff 
Ken Marvin of Kings County after completing 
the police academy. 

“It’s an honor to be part of the effort led by 
Assemblyman Salas to recognize Kings County 
Deputy Sheriff Allen Sharra as we honor him 
on the 20th Anniversary of his line of duty 
death,” said Sheriff David Robinson of the 
Kings County Sheriff Department. “This 
freeway dedication will be a reminder for years 
to come of his ultimate sacrifice.” 

the hardest ones to love are the ones who need 
it the most. It isn’t for the faint of heart.  

I would encourage anyone who has room 
in their heart and in their home to consider 
becoming a resource family. Setting a good 
example for and providing guidance to a 
young child who is struggling is invaluable. 
Hard work and determination are not natural 

and inherent skills, but rather they must be 
taught with words and modeled with actions. 
It may be that you would make a fantastic role 
model, and you can join us in our mission as 
a vital partner to give hope, help and healing 
to children, families and communities.

To learn more about becoming a resource family, visit 
VictoryFS.org or call 661-912-0111. 
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Historic Step Taken in the Efforts to Respond to the State 
Groundwater Management Act (SGMA)
by Valley Ag Voice Staff

As local water leaders struggle to address the 
challenges poised by the State Groundwater 
Management Act (SGMA) a major step 
forward took place at the December meeting 
of the Kern Groundwater Authority. 

Kern County sits in the Tulare Lake 
Basin of which we are part of the Kern 
County Sub Basin. A third of the sub basin 
boundary lies on the valley f loor where 
intensive agriculture production is a way of 
life. Data suggests that of the 850,000 acres 
of agriculture land that is in production in 
the sub basin with roughly one third of this 
land being in permanent crops like trees 
and grapevines. Agriculture is so critical 
to our national, state and local economies 
that Kern is often the top or near the top of 
the agriculture producing counties in the 
entire United States. In recent crop reports, 
the industry is estimated to have an annual 
estimated value of over $7 billion dollars. 

With the potential for such a critical impact 
to the economy at stake, water districts and 
the Kern Groundwater Authority have been 
working for months on the development of 
a Kern Groundwater Sustainability Plan. 
This is not easy task as it took multiple 
steps to get here. 

The Groundwater Authority had to be 
formed, then cooperation agreements 
had to be adopted by multiple member 
agencies (water districts). The critical step 
that occurred at the December 18th meeting 
of the Kern Groundwater Authority was 
the adoption of each member entities 
management area plan into the Kern 
Groundwater Sustainability Plan. Overall, 
these plans will be used to make up the 
plan that ultimately will be submitted to 
the State.

The following entities plans were approved 
at the meeting:

Kern County Water Agency

Kern Water Bank Authority

Arvin-Edison Water Storage District 
& Arvin Community Service District

Cawelo Water District

Eastside Water Management Area

Kern-Tulare Water District

North Kern Water District 
& Shafter-Wasco Irrigation District 
& City of Shafter

Rosedale Rio-Bravo Water Storage 
District

Semitropic Water Storage District

Shafter-Wasco Irrigation District 
– 7th Standard Road Annexation Area

Southern San Joaquin Municipal Utility 
District

Tejon-Castaic Water District

West Kern Water District

Westside District Water Authority

Wheeler Ridge-Maricopa Water Storage 
District

As each water leader addressed during their 
plan presentation, it was clear that these 
plans are simply a f irst step in a long and 
complicated SGMA process. 

In fact, earlier in the meeting other items high-
lighted the difficulty of adapting to the new 
State SGMA regulations. Brett Sill addressed 
the Kern Groundwater Authority Board 
saying the 7th Standard Annexation area 
should be considered part of Shafter-Wasco 
Irrigation District as they are in the process 
of being annexed into that area. However, it 
became clear that as the annexation moves 
forward it is not yet complete. The board gave 
direction to the staff of the Kern Groundwater 
Authority to bill and treat the 7th Standard 
Annexation Area as a separate member until 
the annexation is complete.

While the Kern Groundwater Authority is 
making major steps to comply with SGMA, the 
road will be a long one. Many issues will come 
up and the potential for internal conflict within 
the basin is possible. However, it was clear that 
there was a significant amount of unity to achieve 
and overall basin plan that works for everyone. 
Afterall, the alternative of State intervention is 
an outcome no one wants to see occur.

Kern Groundwater Authority meeting.

Want to share an article in this issue 
of Valley Ag Voice with someone?

All of the articles are on our website.
Visit ValleyAgVoice.com today.
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Faith in Farming: Christmas Facts and Information
By Sandy Mittelsteadt,  
Valley Ag Voice

I thought you might enjoy reading these 
Christmas facts. You never know when this 
information may be helpful, and especially 
appropriate to keep the conversation flowing 
during those Christmas parties.

• The word “Christmas” means Christian 
Mass.

• Christmas means the birth of Jesus, the 
Messiah or Savior. 

• Jesus was probably born between 7 and 2 BC. 

• Jesus was possibly born during the Feast of 
Sukkot (Feast of Tabernacles), which occurs 
in September or October.

• Jesus was born in Bethlehem, where the 
sacrificial sheep meant for the temple sacrifices 
were born. ( Jesus is the Lamb of God and is 
the perfect sacrifice, so it is appropriate that 
He was also born in Bethlehem.

• Sheep were swaddled to keep them unblem-
ished, as only unblemished sheep could be 
offered as sacrifices in the Temple. (As the 
Lamb of God, Jesus was also swaddled.)

• Every time a sacrificial lamb was born in 
Bethlehem, the shepherds would announce 
that lamb’s birth. (As Jesus was also a sacrifi-
cial lamb, his birth had to be announced. God 
used the angels to make this announcement.)

• It wasn’t until the 4th century that the 
Roman Catholic Church designated the 
25th of December to be Jesus’ birth date.

• During the late 1300s, the word “Noel” 
was used in the English language. Noel came 
from the Latin word, “Natalis,” which means 
“day of birth.”

• Christmas wreaths originally symbolized 
Jesus’ crown of thorns.

• The Christmas colors of red stands for the 
blood of Jesus, green means for life, and gold 
symbolizes royalty.

• Gift-giving became a tradition during 
Christmas to symbolize the gifts that the 
three wise men gave baby Jesus.

• Nuns in the 12th century filled socks filled 
with fruits and nuts and placed them at the 
doors of the poor.

• In the early 16th century, German Christians 

were the first to use Christmas trees inside 
their homes and Martin Luther was said to 
be the first person to use candles to decorate 
the Christmas tree.

• St. Francis of Assisi started the custom 
of singing carols in the church during the 
Christmas season. This comes from the 
English tradition of wassailing, which is to 
toast for someone’s good life and health.

• Santa Claus comes from the legend of St. 
Nicholas, who lived in Asia Minor (which 
is now Turkey). Over 2,000 churches are 

dedicated to him in Germany and France 
and 400 in England.

• Washington Irving in 1819 created the 
image of Santa Claus riding a sleigh. 

• Coca-Cola advertisements in 1931 had 
an image of a jolly, fat man in a red and 
white suit.

• Rudolph, the red-nosed reindeer, was used by 
Montgomery Department Store for Christmas 
coloring books. 

• Bing Crosby’s White Christmas became 
the best-selling Christmas song of all time. It 
has sold 50 million copies around the world.

• In 1870, France gave the largest Christmas 
gift to the United States; it was the Statue 

of Liberty. 

• Christmas was declared a federal holiday 
in the US in 1870.

• The first Christmas cards were created and 
sold by Hallmark in 1915.

• Joel Poinsett bought a flower to the US from 
Mexico in 1829. This flower became the 
traditional Christmas flower as it was known 
in Mexico as the “Flower of the Holy Night.”

• Christmas was illegal in England under 
the Puritans during Oliver Cromwell’s rule.

• Before roast turkey became a favorite at 
Christmas, the traditional English Christmas 
food was boar’s head and mustard.

Hope you had a blessed Merry Christmas!

Saint Nicholas. Image: Shutterstock

& Happy New Year from 
all of us at Valley Ag Voice!
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